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Authenticity: What Consumers
Really Want

By James H. Gilmore

Harvard Business Review Press. Hardcover. Book Condition:
New. Hardcover. 320 pages. Dimensions: 9.4in. x 6.5in. x
1.3in.Contrived. Disingenuous. Phony. Inauthentic. Do your
customers use any of these words to describe what you sellor
how you sell it If so, welcome to the club. Inundated by fakes and
sophisticated counterfeits, people increasingly see the world in
terms of real or fake. They would rather buy something real
from someone genuine rather than something fake from some
phony. When deciding to buy, consumers judge an offerings
(and a companys) authenticity as much asif not more thanprice,
quality, and availability. In Authenticity, James H. Gilmore and B.
Joseph Pine II argue that to trounce rivals companies must
grasp, manage, and excel at rendering authenticity. Through
examples from a wide array of industries as well as government,
nonprofit, education, and religious sectors, the authors show
how to manage customers perception of authenticity by:
recognizing how businesses fake it; appealing to the five
different genres of authenticity; charting how to be true to self
and what you say you are; and crafting and implementing
business strategies for rendering authenticity. The first to
explore what authenticity really means for businesses and how
companies can approach it...
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R eviews

A top quality publication along with the font used was intriguing to read. I really could comprehended everything
using this written e ebook. Its been designed in an remarkably straightforward way and it is only aCer i finished
reading through this publication by which basically altered me, modify the way i believe.
-- Ca thr ine La r kin Sr .       

Very useful to all of group of people. I actually have read through and so i am certain that i will planning to study yet
again once again down the road. I am just very easily can get a satisfaction of looking at a created book.
-- Ma r k B er nier     
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Th e Gh o st o f  th e Go ld en  Gate Brid ge Real Kid s,  Real Places           
Gallopade International. Paperback. Book Condition: New. Paperback. 146 pages.
Dimensions: 7.4in. x 5.3in. x 0.5in.When you purchase the Library Bound mystery you will
receive FREE online eBook access! Carole Marsh Mystery Online eBooks are an easy, eKective,
and immediate way to read...

Si lv erligh t 5  in  A ctio n     
Manning Publications. Paperback. Book Condition: New. Paperback. 1000 pages. Dimensions:
9.2in. x 7.3in. x 2.0in.Summary A thorough revision of the bestselling Silverlight 4 in Action.
This comprehensive guide teaches Silverlight from the ground up, covering all the new v. 5
features in...

Th e Go sh  A w f u l Go ld  Ru sh  M y stery  Real Kid s,  Real Places               
Gallopade International. Paperback. Book Condition: New. Paperback. 146 pages.
Dimensions: 7.4in. x 5.3in. x 0.6in.When you purchase the Library Bound mystery you will
receive FREE online eBook access! Carole Marsh Mystery Online eBooks are an easy, eKective,
and immediate way to read...

Sh ep h erd s H ey ,  Bf ms 16:  Stu d y  Sco re            
Petrucci Library Press. Paperback. Book Condition: New. Paperback. 22 pages. Dimensions:
9.4in. x 7.1in. x 0.0in.Percy Grainger, like his contemporary Bela Bartok, was intensely
interested in folk music and became a member of the English Folk-Song Society soon aCer his
arrival in...

Scala in  Dep th 
Manning Publications. Paperback. Book Condition: New. Paperback. 304 pages. Dimensions:
9.2in. x 7.3in. x 0.8in.Summary Scala in Depth is a unique new book designed to help you
integrate Scala eKectively into your development process. By presenting the emerging best
practices and designs...

To o  Old  f o r M o to r Racin g:  A  Sh o rt Sto ry  in  C ase I Did n t L iv e L o n g En o u gh  to                                          
Fin ish  Writin g a L o n ger On e      
Balboa Press. Paperback. Book Condition: New. Paperback. 106 pages. Dimensions: 9.0in. x
6.0in. x 0.3in.We all have dreams of what we want to do and who we want to become. Many of
us eventually decide it is too late; we have missed...
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